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Who We Are ðCorporate Members
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Who We Are ðNational Partner Network



CSR Europe ðA Platform For...

ÅConnecting companies to share best practice 

on CSR

Å Innovating new projects between business and 

stakeholders

ÅShaping the business and 

political agenda on 

sustainability and 

competitiveness 



CSR Reporting 

Why to 

report? Who to 

report to?

What to 

report on?

How to 

report?
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Why to Report?

Internal drivers

ÅImprove 

management

ÅDrive 

performance

External drivers

ÅIncrease 

accountability

ÅFoster dialogue

Building and 

maintaining 

trust and 

competitive 

advantage



Around the World...

~90%

~50-60%

~15-25%
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Audiences for CSR Communications

Core data 

set, e.g. 

GRI

Employees
Investors

Customers/
Consumers

NGOs/
Community

Government

Value chain/ 
Suppliers 



Employees

ÅRecruitment and retention

ÅMotivation

ÅDrive internal performance

ÅFurther engrain CSR into 

company culture



Investors

ÅRisk assessment

ÅSRI ðethics

ÅUN PRI ð400 global 

investment institutions



www.investorvalue.org



Customers/Consumers

ÅDifferentiate brand

ÅBuild trust and brand loyalty

ÅEnhance understanding of 

customer demands and 

create business opportunities



Cadbury: 

for consumers/ 

for professionals



Governments

Public procurement 

ð16% of GDP in EU 

(û1500 billion)

ÅPublic policy

ÅLegislation

ÅProcurement

Reporting requirements 

ðe.g. FR, DK, SE, DE... 

National SD 

strategies/ 

action plans ð

e.g. DK, UK...



Value chain/suppliers

ÅPurchasing and 

sourcing policies

Å Influencing 

responsible 

business behaviour



Sony: Supply 

chain structure

Sony: Flow of 

recycling materials



www.csr -supplychain.org



NGOs & Society

Å Instigating dialogue

ÅBuilding trust through 

credible information

ÅLicense to operate



Shell: External 

review committee



Total: 

ôBenefiting Our 

Stakeholdersõ



What to Report on?

For my company?

ÅLink with business strategy

ÅMaterial issues

ÅTargets & performance

Frameworks and guidelines

ÅGRI Guidelines (G3)

ÅUN Global Compact

ÅSector/issue -specific

ÅAssurance standards, ...
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Novo Nordisk annual report: 

Financial, social and 

environmental performance

BASF Q3 report: 

òFocus on 

efficiency and 

sustainabilityó 

Unilever 

corporate 

front page



BT: ôIdentifying 

our material 

issuesõ



Vodafone: 

òWe said, we 

have, we willó



Reporting Trends

ÅMore strategic/integrated

ÅMore targeted/customized

ÅMore dialogue

Interactive 

tools

Multimedia, 

games...

Targeted 

reports


